ON THE | LL Affordable Luxury

Pratumnak Hill - Pattaya

Luxury condominiums Designed by Mario Kleff

the condominium designs submitted by the first architect he engaged
and asked if Mario could improve them. Mario’s solution was to totally
redesign the whole building from scratch to conform to his revolutionary
conception of a futuristic condominium with abnormally large spans,
which enables him to use the maximum amount of glass possible. This
he new con- way, Mario explains, one has the broadest view from every perspective,
dominium maximising natural light; Mario believes in letting the light in! Now, at
development this point a word from the developers:
on Phratumnak Developers: “ and then Mario did this fabulous *funkis* condo
Hill, appro- project, which is also very popular in several European countries, at the
priately called = moment...”
‘On The Hill’, is unique among

Pattaya real estate proper- The project is a mix of minimalist Scandinavian “Funkis” and the
ties in that, rather than being = German Bauhaus styles. To explain what this implies, one of the main
developed to maximise the objectives of the Bauhaus concept was to unify art, craft, and technology.
number of units, it maximises The Bauhaus or International Style featured the absence of ornamenta-
living space for the occu-
pants’ benefit. This is due to
expressed intent of the archi-
tect-designer, Mario Kleff,
who wholeheartedly believes
in giving purchasers a truly
atfordable, value for money,
luxury ‘lifestyle’ residence,
incorporating cutting-edge,
minimalist design with the
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latest amenities, including
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infinity-edge rooftop pool,
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triple balconiés to every
apartment, state-of-the-art
g‘ym and underground car-
park.

getiiiiine
,f'.‘

1111501

Mario related to Prop-
erty & Lifestyle that the
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not overly impressed with




~ tion, and harmony between

- the function of a building and
ts design. English designer
~ William Morris, one of Bau- SR AP
- haus’ inspirers, argued that art
~ should i;iieet the needs of soci-
s ety and that there should be no
- distinction betweén form and
function. Bauhaus promoted
‘modernist’, clean-lined, '

- industrial designs, simplified L
= _fol'ms,.andfunctionality, and el | ‘/5?’«';‘“"@ e _
the fusmg of mass-production designs abound, from the octagonal shape and legs of some of the tables.
with aé‘s’thetic appeal. Youwill 4, the speakers of the home theatre, from the curve of the staircases and its
see this influence strongly, albeit handrails to the square halogen lamps in the ceilings, from the steel extrac-
updated, in all Mario’s designs,  tor hoods and silver wall lights in the fully fitted Euro-kitchen to the com-
but partlcularly in “On The Hill'. posite materials used in the bathroom with their flush steel towel racks.
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o Mario not only designed It's incredible that this truly exceptional building with its such aesthet-
E - the btuldmg exterior, but also ically pleasing interiors, based as always on the ‘Golden Mean’, should be
- itsinteriors, which havea dis- atfordable, such features usually only being found in apartments costing

tinctly Japanese Zen feel. In the three and four times the price of ‘On The Hill’. The building and its inte-
31 open-plan apartments Mario riors are literally an artwork, a superb example of true elegance melded to

3} has used abstract designs all the cutting-edge technology. Mario has indeed excelled himself, once again.
~ way through, evident in styl- '

ish stainless-steel lamp stands, Incidentally, when you study the pictures of ‘On The Hill’ in this arti-
the spiral staircases, and the cle, it may astound you to realise that none of them are photos, every single

glass-topped occasional tables, one, with its myriad components, was laboriously crafted on the computer
Leather is used throughout, to by Mario, himself!

impart warmth and opulence, as
seen in the sofas and iconic ‘egg Having outlined ‘On The Hill’s’ features, we’ll now embark on a ques-
chairs’ in reception. Futuristic tion and answer session to provide an insight into Mario’s intentions.
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P&L: What concept did
you have in mind in designing
this condo and why?

Mario: I chose a minimalist
exterior and a minimalist but
warm Japanese interior to create
a project which is really sellable.
It's a truly residential build-
Ing, one that’s liveable in, which
imparts a ‘feel good” impression
because of the extent of the living

Pictured Top: A typical Living Room.
Lower: The Kitchen




area and minimal amount of
units. I also wanted the chance
to express my architectural

skills.

P&L: What was your mo-
tivation in designing ‘On The
Hill’

Mario: I wanted a building
which people could accept in-
tuitively. Something they’d like
without necessarily knowing
why, or even having the need
to question their acceptance. I
wanted to create a building with
universal appeal, owing much
to industrial design, militaristic
even. | also wanted a building
which would change people’s
ways of thinking about living
spaces, and one which would
fascinate them both for its exte-
rior and interior features.

P&L: Why did you use the
materials you did?

Mario: I chose tropical
wood, leather, granite and glass
because they are natural, basic
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and essentially neutral. They make people feel good and because of the
abstract design of the building and some of the furniture, they bring in a
necessary rootedness. Concrete, aluminium and steel were used because
they are essential in an industrial design.

P&L: Why did you use the Bauhaus and Funkis styles?

Mario: Bauhaus is not only about building design; it’s also a form
of social design and engineering that was used to create a nation. Its
functionality is similar to that of a computer motherboard; the maximum
number of uniform blocks or components in the least amount of space.
I chose Funkis to appeal to the Scandinavians and Russians because of
its multi-functionality. I suppose you could say I want to exert a subtle




: influence upon peo-
ple’s living styles and
life direction.

- P&L: Why did
you use the colours
you did?
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Mario: Being an
artist, I really appre-
ciate the emotional
and spiritual effect
that colours have on
people’s feelings,
minds and souls.

i I really like blue,
grey, silver and white and use them sign is not merely decoration. Any good designer is able to do this,
; throughout my creations for their ef- there’s nothing special about decoration. The limitation or quality of
fect, as just mentioned. Blue is a pro-  a designer is determined by the source that they derive their inspi-
7 found, resttul, philosophical colour; ration from and what they are able to do with this source material.

- grey is neutral; silver is inspirational =~ You may believe it’s easy to create such a simple white coloured
and white is clean, pure and pristine.  building, as ‘On The Hill’, but it's not - otherwise you’d have done it,
These specific colours are also good yourself. You have to understand the difference between design and
to enhance perspective, in particular ~ actual decoration: design follows function, while decoration produces
the reverse vanishing point, which emotionally felt beauty.
expands from a narrow beginning.

P&L: Many thanks for giving

us an insight into your motivation, Pictured Top Left a typical bathroom concept

Top this page: Living room
Lower : The Swimming Pool

artistic outlook and point of view.
Mario: One last thing, what's
important to understand is that de-
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Business and Lifestyle
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